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#1 Activity on the Web?

http://www.youtube.com/watch?v=X9sTq3pzNQQ
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Dr. Min-Yuh Day is an Assistant Professor in the Department of Information Management at Tamkang University, Tatwan. Prior to joining the faculty at TKU in 2011, he was a
Postdoctoral Fellow in the Intelligent Agent Systems Lab, Institute of Information Science, Academia Sinica, Taiwan. He received the Ph.D. degree from the Department of
Information Management at National Tatwan University, Tatwan. He received his MBA in Management Information System from Tamkang University, Taiwan. His current
research interests inchnde Knowledge Management, Electronic Commerce, Information Systems Evahlation, Social Media Service, Question Answering Systems, Data Mining and
Text Mining. He has published papers in Information & Management, Decision Support Svstems, Integrated Computer-Aided Engineering, ACM Transactions on Asian
Language Information Processing, and a mumber of international conference proceedings.

Education:

¢ PhD.  Department of Information Management, National Tatwan University, 2001-2010
Dissertation: A Study of Evaluation Model of User Satisfaction with Social Network Services
Adwisor: Dr. Chorng-Shyong Ong

* MBA Department of Information Management, Tamkang University, 1993-1995
Thesis: Research of Applying Genetic Algorithms to Fuzzy Forecasting - Focus on Sales Forecasting
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Course Introduction

* This course introduces the fundamental concepts
and research issues of social media services.

e Topics include
— Web 2.0, Social Network, Social Media,
— Theories of Media and Information,
— Theories of Social Media Services and Information Systems,
— Behavior Research on Social Media Services,
— Business Models and Issues of Social Medial Service,
— Strategy of Social Medial Service,
— Social Media Marketing,

— Social Network Analysis, Link Mining,
Text Mining, Web Mining, and Opinion Mining in Social Media.
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Objective

e Students will be able to understand and apply
the fundamental concepts and technologies of
social media services.

e Students will be able to conduct information
systems research in the context of social
media service.
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e Papers related to Social Media Services
o %% % 4 (References)
— The Social Media Bible:

Tactics, Tools, and Strategies for Business Success,
Lon Safko and David K. Brake, 2009, Wiley

— Introduction to Electronic Commerce,
Third Edition, Turban et al., 2010, Pearson
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Social Media Business

B2B
B2C



http://www.youtube.com/watch?v=X9sTq3pzNQQ�

Who Moved the Cheese ?

Conventional
marketing is

d .
http: /watch?v=X9sTq3pzNQQ

p://www.youtube.com



http://www.youtube.com/watch?v=X9sTq3pzNQQ�

Why We Should Care?

Only 14% of people trust
advertisements

78% trust the

recommendations of
other consumers

http://www.youtube.com/watch?v=X9sTq3pzNQQ
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90% skip TV ads

http://www.youtube.com/watch?v=X9sTqg3pzNQQ
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Social Media Changes
Everything

Social Media Gives
Customers Power!

http://www.youtube.com/watch?v=X9sTq3pzNQQ
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socialnomics

how social media transforms the
way we live and do business

erik qualman

Cogryrighitod Mot sl

http://www.amazon.com/Socialnomics-Social-Media-Transforms-Business/dp/0470638842/ref=sr 1 1?s=books&ie=UTF8&qid=1298156367&sr=1-1 20
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Adults spend 15+
hours a week
on the Internet.
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93% of B2B Buyers
use Search Engines
to begin the
buying process.

http://www.youtube.com/watch?v=X9sTq3pzNQQ
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Will they find you
OR
Will they find
your competition
first?

http://www.youtube.com/watch?v=X9sTq3pzNQQ



http://www.youtube.com/watch?v=X9sTq3pzNQQ�

90%
buyers say that
when they are

ready to buy,
they will find you.

WWwW
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The Average
Internet user watches
over 12 hours
of video online
per month.

http://www.youtube.com/watch?v=X9sTq3pzNQQ



http://www.youtube.com/watch?v=X9sTq3pzNQQ�

Yl]u is the

279 Largest Search Engine
in the World
&

4th Most Visited Site
online

http://www.youtube.com/watch?v=X9sTq3pzNQQ
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88% of

Non Profit Executives
are using
Social Media Service
for their organization
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Use of Social Media
in Fashion Industry

http://www.vedainformatics.com/blogs/use-of-social-media-in-fashion-industry/

30
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Social Media Landscape
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http://www.fredcavazza.net/2008/06/09/social-media-landscape/
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L BIRAE (social media)BVE R
(Kaplan & Haenlein, 2010)

BIITEWeb 2.0 S EFITAVERE L -
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(Internet-based applications) -
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(user generated content; UGC) -
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(Social Media Services)
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(online services)
Youtube * Facebook * Plurk
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