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This course introduces the fundamental theories and practices of marketing
management, Topics include Understanding Marketing Management, Capturing
Marketing Insights, Connecting with Customers, Building Strong Brands,
Shaping the Market Offerings, Delivering Value, Communicating Value, and
Conducting Marketing Responsibly for Long—term Success.
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108/02/18~
108/02/24

Introduction to Marketing Management

108/02/25~
108/03/03

Defining Marketing for the New Realities,
Developing Marketing Strategies and Plans

108/03/04~
108/03/10

Collecting Information and Forecasting Demand,
Conducting Marketing Research

108/03/11~
108/03/17

Creating Long-term Loyalty Relationships, Analyzing

Consumer Markets

108/03/18~
108/03/24

Analyzing Business Markets, Tapping into Global
Markets

108/03/25~
108/03/31

Identifying Market Segments and Targets, Crafting
the Brand Positioning

108/04/01~
108/04/07

Off-campus study (24T EZEB)

108/04/08~
108/04/14

Creating Brand Equity, Addressing Competition and
Driving Growth

108/04/15~
108/04/21

Midterm Report (¥A ¥ %)

10

108/04/22~
108/04/28
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11

108/04/29~
108/05/05

Setting Product Strategy, Designing and Managing
Services

12

108/05/06~
108/05/12

Introducing New Market Offerings, Developing
Pricing Strategies and Programs




108/05/13~
13 108/05/19 Designing and Managing Integrated Marketing
Channels, Managing Retailing, Wholesaling, and
Logistics
108/05/20~
14 Designing and Managing Integrated Marketing
108/05/26 s 5 2 e, .
Communications, Managing Digital Communications:
Online, Social Media and Mobile Marketing, Managing
Mass Communications: Advertising, Sales Promotions,
Events and Experiences, and Public Relations,
Managing Personal Communications: Direct
Marketing, Word of Mouth, and Personal Selling
108/05/27~
15 Managing a Holistic Marketing Organization for the
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Philip Kotler and Kevin Lane Keller (2016), Marketing Management, 15th
¥ skh edition, Pearson Education Limited,
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