TS B104FER% 15

HAERF A

wr R R
By

g | AT

CASE STUDY FOR INFORMATION
MANAGEMENT

¥F | DAY, MIN-YUH

:\:-':':V: C
[ SN Y

® i

TLMXB4C

T iy HEH 35 L

goCoT ) B T OF

i

- S HEFTRER
_ \:}fh.ﬂ ?‘é%iiﬁg‘%ﬁ o
BEERIE S FLETE

o~ WIS i

fr’sb o

I

1oy

CEREFEFTRRE
o BT AR B

%
’ A (

)P i

4

Tommeow s

SO I PR i

ffﬁ FATEFRURSEY »

—’IIFET,‘E—;‘J‘EE‘H ZEY

AL A

;Eagea,i ) E[t[lgm‘fﬁffﬁ I IEI F' )

5 Jsrﬁ A o PR
FARY RS 2 BIpY

%ﬁﬁ =S %Hﬂ@@%wﬁifﬁﬁ~w>ﬁ.ﬁws.

This course helps students to understand and analysis the direct connection between
information systems and business performance though case study. It helps students a better
understanding of how specific companies use information systems to achieve the main
business objectives: operational excellence, new products and services, customer and
supplier intimacy, improved decision making, competitive advantage, and survival.
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