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http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�
http://www.amazon.com/New-Rules-Marketing-PR-Applications/dp/1118026985�

CARL MCDANIEL, JR. = ROGER GAITES

'.__
m—

---""*

Marketmg Research

http://www.amazon.com/Marketing-Research-Carl-McDaniel-Jr/dp/1118112717
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Course Introduction

This course introduces the fundamental concepts and research
issues of social media marketing research.

The course discusses the IS research issues of using social media/
social networks (e.g., Facebook, Youtube, Blog, Microblog) to
build brands and products, by engaging with online communities.

Topics include

— Social Media Marketing,

— Marketing Research,

— Marketing Theories,

— Measuring the Construct,

— Measurement and Scaling,

— Exploratory Factor Analysis,

— Confirmatory Factor Analysis,

— Communicating the Research Results.

11



A2 P

c B AL R FHFTY
B e S AL -



Objective

e Students will be able to understand and apply
the fundamental concepts and research issues
of social media marketing research.

e Students will be able to conduct information
systems research in the context of social
media marketing research.
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Social Media Management Pyramid

®
Business
Researc h
o

w Content
w Generation
O

w Relationship Building

http://www.infobarrel.com/Social Media Management: Hiring a Social Media Manager

19


http://www.infobarrel.com/Social_Media_Management:_Hiring_a_Social_Media_Manager�

Social Media Marketing For Business
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Marketing 4P to 4C

Product = Customer solution
Price 2 Customer Cost

Place = Convenience
Promotion = Communication

Source: Kotler and Keller (2008)
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Four Pillars of Social Media Strategy
C2E?

Social Media Strategy

Source: Safko and Brake (2009)
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Social Media Can Help Orchestrate Three Spheres to
Influence to Boost a Company’s Innovation Efforts

Internal

Innovation

Trusted

Network

Source: Robert Wollan, Nick Smith, Catherine Zhou, The Social Media Management Handbook, John Wiley, 2011.
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Examples of Social Media Selling
Strategies in the Market Today

Strategy #3 — “Appealing Strategy #1 — “Accessing
to Influencers”: Target Engaging the User Reviews socia_l Consymers”: Use
Influencers Who Can Advocates Social Media as a New
Move the Masses Channel to Individuals

“Pro-sumer” Social Media
collaboration Wildfire

Influencer-Led
Development

Creating Urgency/
Spontaneous
Selling

Social Media
Community

Customers as “Pass it along”
“Community promptions

Organizers”

Recruiting others/
Group Seles

Strategy #2 — “Engaging the Hive”: Get Customers to
Mobilize Their Personal Networks

Source: Robert Wollan, Nick Smith, Catherine Zhou, The Social Media Management Handbook, John Wiley, 2011. 24



Social Media Landscape
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Marketing Research

e Marketing Research is the
planning, collection, and analysis of data
relevant to marketing decision making and
the communication of the results of this analysis

to management.

Source: McDaniel Jr. and Gates (2009) 28



The Nature of Marketing Research

Customer Goals
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Summary

e This course introduces the fundamental concepts and research
issues of social media marketing research.

e The course discusses the IS research issues of using social media/
social networks (e.g., Facebook, Youtube, Blog, Microblog) to
build brands and products, by engaging with online communities.

e Topics include
— Social Media Marketing,
— Marketing Research,
— Marketing Theories,
— Measuring the Construct,
— Measurement and Scaling,
— Exploratory Factor Analysis,
— Confirmatory Factor Analysis,
— Communicating the Research Results.

30
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