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SOCIAL MEDIA MANAGEMENT
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This course introduces the fundamental concepts and research issues of
social media management, Topics include Web 2.0, Social Network, Social
Media, Theories of Media and Information, Theories of Social Media Services
and Information Systems, Behavior Research on Social Media Services,
Business Models and Issues of Social Medial Service, Strategy of Social
Medial Service, Social Media Marketing, Social Network Analysis, Link
Mining, Text Mining, Web Mining, and Opinion Mining in Social Media,




ARAAKFIHRE RS T AL AL

-~ PR s (EH
(=) Made (Cognltlve M HC) 4R 1 Cl '"c'h’é ~C2 BfE~C3 st ~C4 » 47~
C5 T~ (06 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

CREPHRE TR THEAANKS 2 pH
ﬁﬁiﬁ?{%ﬁﬁ@ HEC-P-AE A -7 -

¥}k 5C3~Ch -~ Co7E pr > “T”"iraﬂJCBf'w—? s Hoa g a:g}g*a@ B o

( AR T PR A B T R TenAr ) s THR B TR e P RE s
(CHFEHR "D HEE % F1-62 53pF > WHEAEF K ETT (b4 e Tp R B

O s AR L PR LY ST SR EL N A

ARARRNA G FHEEPITHES A Frgs4 A And | (bl4c: TEAAAn+ | &
¥ &A ~ AD ~ BEFPF » R353E 7)) o
B , , , . e
P(P 2) TF P R(E)
5 # w3 TR
1| B A& AES kR R A AL 488 IR | Students will be able to C4 ABCDEFGH
B ABEA B3 T, understand and apply the
fundamental concepts and
technologies of social media
services,
2| B AN RS EATAE G BB 48| Students will be able to C6 | ABCDEFGH
Mz EAEEZIRE, conduct information systems
research in the context of
social media service,
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o [P HPAzse m % (Subject/Topics) #ar
100/09/05~ ) ] _ .
1 100/09/11 Course Orientation for Social Media Management
100/09/12~ ] . _
2 Web 2.0, Social Network, and Social Media
100/09/18
100/09/19~
3 : . _
100/09/95 Theories of Media and Information
100/09/26~ . ] _ . .
4 100/10/02 Theories of Social Media Services and Information
100/10/03~
5 . . .
100/10/09 Paper Reading and Discussion
100/10/10~ . _ . .
6 100/10/18 Behavior Research on Social Media Services
100/10/17~
100/10/23 Paper Reading and Discussion
100/10/24~| . . ) _ . _
8 100/10/30 Midterm Project Presentation and Discussion
100/10/31~
9 . . .
100/11/06 Midterm Examination
100/11/07~ ) _ . _
10 100/11/13 Business Models and Issues of Social Medial Service
100/11/14~
11 : . .
100/11/20 Paper Reading and Discussion
100/11/21~ ] _ _
12 Strategy of Social Medial Service

100/11/27




100/11/28~ ) . .
13| | 10/12,04 | Paper Reading and Discussion
100/12/05~ . ] '
14 1go/12/1y | Social Media Marketing
100/12/12~ ] . .
15| Lo/121s | Paper Reading and Discussion
100/12/19~ . . . ” —
16| 0/19/95 | Social Network Analysis, Link Mining, Text Mining,
Web Mining, and Opinion Mining in Social Media
100/12/26~]| . ] . . .
17 101/01/01 Final Project Presentation and Discussion
g| 101/01/02~ Final B ot
101/01/08 inal Examination
i
AREIE
KREXH TR, K
Robert Wollan, Nick Smith, Catherine Zhou, "The Social Media Management
ot kA Handbook', John Wiley, 2011.

Papers related to Social Media Management
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Lon Safko and David K. Brake, "The Social Media Bible: Tactics, Tools, and
Strategies for Business Success", Wiley, 20009.
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